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INTRODUCATION
Entrepreneurs Development of entrepreneurship ¢ itati i

services are the major requirelinents for induftrial :zj;f)lz\l}t)hL ?ﬁgrzeir;?og;:\ael::‘ t(:;'cwgusmcss G
very low in India. Women have aware of their rights and their work situation Ei:v::g: P vomen mf
middle class are not too eager to alter their role in fear of social problcms.‘ It is secr; Xmoq:nxex?ar?

entrepreneurs are motivated on their own to start their own enterprises. The progress is mor:: visib\)e]:
among upper class families is urbanities. In the present era, the women owned businesses in the form of
form of women entrepreneurs are onc of the fastest growing entrepreneurial populations in India, history

of women with various role models.

PROBLEM FACED BY WOMEN ENTREPRENEURS IN INDIA
1) Problem of Finance: Finance is regarded as “life-blood” for any enterprise, be it big or small.

However, women entreprencurs suffer from shortage of finance on two counts. Firstly, women do not
generally have property on their name to use them as collateral for obtaining funds from external
sources. Thus, their access to the external source of fund is limited. Sccon‘d\y, the bank also cons@crs
women are less credit-worthy and discourage women borrowers on the brief that they can at any time
Jeave their business. '

2) Stiff Competition: Women entreprencurs don
in canvassing and advertisement. Thus, they have
with both organized sector and their male counterpart

liquidation of women enterprises.

ot have organizational sct-up to pump in a 10t‘ of money
to face a stiff competition for marketing their prqducts
s. Such a competition ultimately results in the
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3) Family Tnes: me-ty I:erbIC.mS Ar¢ important barriers for (he success of women entrepreneurship.
Lack of famllzl()if bllqrzilz)(:. Ia:l Sdo'cml Support discourage Women in starting and running enterprises.

4) LaCKfOf;)CiOllZ(C0|]0;11ic :)lr(;gi eroun[()l three-fifiy (60%) of women is still illiterate. Illiteracy is the root
cause Of SOCIO- CVeMS. Due tg o lack of edycat; itative education
women are not aware of business, technology aug of education and that too qualita )

Bt marke ion causes low
achievement, motivation among Women. tknowledge. Also lack of educatio

i ier: Gender discrimina: .
5) Social Barr dlSCrlmmauon, fear of reactiop from the society, family responsibilities and

itments arc some of the fy to i b or wo
commitments actors that combine tg i '
! . _ gether to make 2 social barrier for women to
venture 1nto entreprenceurship, \ men in as subordinates and a live as dependents to
¢

India are tre

SR, ) a ated

e lelld llzil:;ilclslbr‘;:b\:)l:;i%illlilt‘}t ""“lepren.cur?hip is not (he subject of women as it s a total preserve for
men. The P b 1¢s and obligatigng towards family is considered to be acting as a barrier

for women to take up emrepreneurship.

REVIEW OF LITERATURE

empowered economically yet, Earni
women earnings are contributing m
able to take financial decision in
empowerment of women in India,
Lall & Sahai, (2008), condu
challenges of women entrepreneurship, &
like, degree of commitment, entrepren
demographic variables. Through stratified random sampling & convenience sa
collected from women entrepreneurs working in urban area of Lucknow. The study identified business

owner’s characteristics as self perception self esteem, Entreprencurial intensity & operational problem

for future plans for growth & expansion. The study suggested that though, there has been considerable
growth in number of women opting

ore in the family develop
their life. Hence, thi

eurial challenges & future plan fo

STATEMENT OF THE PROBLEM

Due to acute shortage of Job opportunities and stiff com
women have opted for entrepreneurship and set up their own ventur
on the problem faced by the women entrepreneurs.

petition prevailing more and more
es. The present study focuses mainly

OBJECTIVE OF THE STUDY
1. To know the prospects of women entrepreneurs.
2. To critically evaluate various problem faced by women entrepreneurs.
SCOPE OF THE STUDY . o
The present study confined to problems faced by women entrepreneurs in Namakkal district and fcriata
was analyzed based on information gathered from women entrepreneurs. And data was collected from
160 women entrepreneurs in Namakkal.

RESEARCH METHODOLOGY , . e IR
The nature of research considered appropriate is ‘descriptive’. T?:q;‘:“:i;i i:agectzxﬁlelﬁieencc
relationship and analyze the associations between variable and the type of sampling
Sampling,
RESEARCH DESIGN
Sam le Size e amakkal District.
p The sample size was fixed to 160 women entrepreneurs in Namakka 7
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Sampling Methoq
“CONVENIENT” Sampling method is used for this study.

Sources of Data lyzin

he suceess of any research depends op the systematic method of collecting the data and gnta ):;verg
the same in  manner, |n o Present study, ap extensive uses of both primary and secondary data
mz}d_c. The Primary data gre those whjc, a 1l
onginal charg

. e
e re collected afresh and for the first time and thus h'appertl) tOIiJS
cter it is Otiginally collecteq, Secondary data has been collected from various books,
Joumnals magazines, apq NeWspapers. Reports st
Statistical Tools

atistical document and also through Internet.
The only too] 1S used to ana

*  Simple Perce
DATA ANALYSIS

Introduction

UGC Care Group 1 Journal.

lyze the collected data:
Ntage Analysis

AND INTERPRETATION OF THE DATA

T
L QUALIFICATION OF THE RESPONDENTS
N PARTICULARS NO.OF [PERCENTAGE |
T*\

PERCENTAGE
RESPONDENTS (%)
School Level 40

25
Middle School 20
L

125
c o
4 Graduate 30 1875
5.

POSt Graduat e 10\'?25\
Total 160
Source; Primary data :

ave higher secondary education, 37 5% of thé
of the respondents are graduates, and 625, of the respondents and of
the respondents have other qualification,
It is concluded that most of the respondents SSLS (37.5%)
CHART NO -1 EDUCATIONAL QUALIFICATION OF THE RESPONDENTS
40%
| :
35% -
30%
& 25%
g 20%
3 15%
. 6.25%
5%
0% A—— __“_._,4_..,___a.__....&_r.—kﬁ—-—r . du;"?\'pos‘ 1
Schoollevel Middle School SSLC ra Gradicia
Educational qualification
TYPE OF FAMILY Ly
-2 TYPE OF FAM - -
TABLE :8 PARTICULARS [NO.OF RESPONDENTS gg;ls(g/EN'l AGE (%)
. . [\]
1. Nuclear 98 B
2. Joint 7 8
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160 [100 ]
Source: l’rim:\ry data

From the above table, i
type of family,

It is concluded {]
CHART NO -2 TYp

4 ) ondents’
s that 56.25% of (he respondents type of family, 43.75% of the resp

at most of respondents Nuclear type of family (56.25%)
E OF FAMILY

PERCENTAGE

= Nuclear

| Joint

FINDINGS SUGGESTION AND CONCLUSION
* Most of the 1.

“* Most of the
SUGGESTION

)
0’0

major problem for women. This training  should be made
compulsory for Women entrepreneyrs.
This will motivate more

Most of the women h
Unmarried women ca

)
0.0

R/
.0

o

young women to enter into business of their own,
ave entered in to entre
m

preneurship only after their marriage.
n be more Successful the marrieq women in entrepreneurship
business if they are properly trained.

» Hence the government can provide interest free loans, capital subsidy, power tariff
subsidy, tax conclusions  and marketing  assistance the encourage  women
entrepreneurship.

CONCLUSION

Y problems/constraints faced by
women entrepreneurs in carrying out their entrepreneurial activity in an efficient and successful way are
facilities and workspaces.
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