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INTRODUCTION

India is a vast country where a greater part of consumer is poor, dependent and
incompetent. Hence the market in India is generally a seller’s market and it is very simple to
mislead to the innocent consumers who look like to be neither knowledgeable nor well-informed.
The consumer wants sustain and safeguard from the immoral seller. A common consumer is ot
in a position to move toward a civil court for acquiring and an reasonable quick fairness against

his complaints. To facilitate tackle this, the government has lend its hands in a special way. The

Central Government enacted a law in the year 1986 for the protection and benefit of consumers.
entra

i ervices.
the rights of the consumer relation to the goods and s
o



7—(,.1‘(7[‘(

Vol.)o.
i al)

~ Care Journd

C Care.

(LG

reat pereentage of the population belongs the
e g
n ]”Jl.l. 4z

associations an ACtivities, Whic

ned efforts of voluntary consumer
fetermmex ‘ o ‘ |
de ple’s movement. The objective cap be achieye only jf
progress as r‘\‘( e

Te
4 noval{
Cre IS ¢
hetween the variety of consumer organizations
Delhwee s

at the local, State

0-g; 1.
. nrd]n
s natlonal’ a
tional level. The Consumer Protection Act provides
nternation: :

an |
any lapse in the quality of produyct Or sery

level of Consumer’s Forum at the district leve] js called Dis¢y

ance to g %
. SUn}e
€es. So the A

t pl'()vjd
It Congsypy,

approach court if there is
diverse

tthe State Level it is called State Commission and 4] India fo
a

ums js kn
Commission for consumer wellbeing,

Owp

STATEMENT OF THE PROBLEM
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OBJECT!VES OF THE STUDY

1. To know the COneeptual fiy

“~.

mework of Consumerism and Consumer Protection Council
mance of Consumer P
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Council
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rotection Council in Namakkal District.

Consumer tg exploitation of Consumer Protection
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REASEARCH METHODOLOGY

The resea
charge of over th

Population is infipjte. There are g0 sample

respondents from various parts of Namakkal
District which consists of urban and

semi-urban centers that be taken as samples.
ANALYTICAL FRAMEWORK

The collected data was categorised, tabulated and

analyzed with usin
tools like Percentage Analysis, Chi Square Test, Weighted

Mean and ANOVA.

g plain statistical

DATA ANALYSIS AND INTERPRETATION

Table No.1 Respondents Awareness on Consumer Rights

Sl Awareness Number of Respondents \ Percentage W
No.
Yes 63 \ 78.75% w
1 17 \ 21.25% \
? o 100%
Total 80 \ }

: i ‘ " i ( 5 /) Oflhe eSpondentS’ are ay ﬂke abO\\t the
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p ? « ¢ g
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Source: Primary Data

From the above table concluded that 33.75% of the respondents felt tog much |,

srocedures as the reasons for poor registration of consumer cases, 27.5% of the respondepy
¥ UL o

comes under insecurity reasons, 16.25% of the respondents based on basically fear of coun

13.75% of the respondents expressed time consuming and the rest of the respondents 8.75,

stated expensive act as the reasons for poor registration of consumer cases.

Table No.3 Education fevel and Media Awareness about Consumer Protection Act

[ Media Awareness about Consumer Total
| & »
= = Protection Act
§ 5
:_-J g [>) -S > b -2 7}
= o= = - o -~ ]
2 3z 58 s E S =
3 = 3= E 2 E :
s 2 g =| g =8 S |3
| S = = E =0 3 <
Illiterate 4 7 2 2 1 16
6.8 | 1.6 2.2 2.4
School Level |3 2 0 1 1 b
2.87 1.31 0.7 0.96 1.05
Under 15 2 4 8 3 32
graduate 13.2 6 3.2 4.4 4.8
level
'—\\
Post Graduate | 12 4 2 0 7 25
Level 10.63 |3 68
\J\\J ‘ 2.5 3.43 3.75
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egree of Freedop,.

Table Valye.

12
21.026

Square value (22.394) is more than the table
level. Hence, the hypothesis is rejected. From

ignifi ionshi
shilicant relationship between the Education

> maxi 3
g Ximmum (34%) of the respondents belong
# majority (62% i

’ . ) of the respondents are male
~ majority (67%

) of the respondents are married

some (389
(38%) of the respondents are residing at rural areas

2109,
most 31% of the respondents are graduates

1
(100%) of the respondents are aware about consumer protection act

A\ U

0,
(78.75%) of the respondents are aware about consumer rishts
o .

\ Y4

71% of i ini ithi
o of the maximum respondents opinion as within 20 lakhs as maximum claim amount

during loss

A\

most (74%) of the respondents accept that the consumer court activities work properly

N

maximum (82%) of the respondents had knowledge about filing the complaint on plain

paper

most (79%) of the respondents are rightly aware about the no fee payment needed while

\%

filing complaint

SUGGESTIONS

ion council; due to
> A small amount of the members are non members of consumer protecti

i necessity of attractive the members
lack of knowledge and poor awareness regarding the
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Attention W hich w su%l'
- e respondents feel that the consumer court activitj |
o e e activitjeg are |
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_ Therefore, the government shall take severe measures 10, oy k"'ll
1 |
hh!

the respondent’s objections regarding time consuming as the reasong ;
Or

appropriately
issue.

» Few of
reaistration of consumer cases. All these issues may be addressed by the gover
g e

shall help the public feel protected and conclude any case on time Without foo

procedure and expenses.

CONCLUSION
A large percentage of the popuiation belonging to the illiterate group of People. -
in

Namakkal district of Tamilnadu .The basic purpose of analyzing significantly the leve] o7
awareness and the level utilization of consumer Protection Council. A common consumer i g
in a situation to approach a civil court quick, inexpensive and prompt justice to his complaings
necessary the largest help in this direction has come from the government. Hence, the people o
the voluntary organization work with a spirit of dedication and fight for a common cause. The
study concludes that many of the consumers have fear about the court and lengthy procedures
etc. However, the government shall take steps to impart knowledge among the Public'

irrespective of their educational level, gender, economic status, etc. will help them to reach for

their rights that will help the public feel their democratic system in India.
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